Will China Still Be A Main Driver Of World Fishery Market?

What Are Chinese Fishery Market Trends And Their Influence On Global Fishery Market?

Fan Xubing, CEO of Seabridge Marketing, 22th July 2020
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No.1 Marketing Seafood/Meat Marketing/Consulting Agent in China, since 2003
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Seabridge Marketing: Professional Agri-food Marketing Agent
Seabridge MCN: Famous Agri-food MCN with 50 million followers and 20 contracted KOLs ey

Global Food: No.1 Agri-food social media, with 10 millions follower ;é‘
Best of Fresh E-commerce: Content E-commerce, Agri-food e-commerce service provider — ﬁ
Dragons Club:: Famous agri-business league =g

Contact:

» Fan Xubing, GM Beijing Seabridge Marketing Co.
Email: fanxb@seabridge-china.com
Phone: +86 13311369269, +86 10 58768918
Wechat: beijiguang1968
LinkedIn: Xubing Fan
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China’s Seafood Import



Global Seafood Import Value by Catalogue (2015-2019) o st
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Global Seafood Import Value by Catalogue (1000 USD)

35,000,000
Most catalogues increase fast in recent 5 years
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Seafood is getting more popular globally
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Crustaceans Fish fillets, meat Frozen fish Fish, fresh or Molluscs Fish, dried, salted, Live fish Aguatic
chilled smoked invertebrates

m 2015 ®W2016 m2017 2018 m201S




Global Top 20 Seafood Import Countries: China No.2
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Global Top20 Seafood Import Countries (1000 USD)

China is No.2 by 2019 and will exceed USA soon
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China Seafood Import Value by Catalogue (2015-2019) + wpE
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China Seafood Import Value by Catalogue (1000 USD)

8,000,000

Chinese are really like to eat shrimp, lobster, crab etc.
7,000,000

6,000,000 China is still very important seafood processing country

2,000,000 Chinese also like to eat different shellfish

4,000,000 . . .
Fresh salmon, tuna is not so popularin China

3,000,000 1

. Fish Fillet: not yet but increasing
2,000,000 1 .
1,000,000 1 : | -

Crustaceans Frozen fish Molluscs Fish, fresh or Fish fillets, meat Live fish Aquatic Fish, dried,
chilled invertebrates salted, smoked
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China’s Aquatic-products

Exporter

ALL COUNTRIES

Importer

CHINA

Import Value by Countries (2018) B —
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Commodity

FISH AND AQUATIC RESOURCES

Units
Velu= (US §)

Weight
0.9%

Share of
global
agricuitural
products trade

Total value

$11.1bn

$12bn

Grezenland

i e e

Canada

Faeroe lsds 'Norway

Denmark _———

Netherlsnds \

Unitad States Korea,
- Rep. Japan
Myanmar,
\ \Viemam
Thailand

Ecuador

Indonesia
AN

Trade flows Commodities Exporters |Importers

TOPS

TOP 5 < Parent FASTEST GROWING 2013-2018

] Seafood $47bn Fresh or chilled fish, whole +21%

1 Russian Federation

|
2 United States

3 Canads

|
4 Australia

|
5 Ecuador

51.6bn

Frozen fish, whole 54 6bn Parts of fish, whether fresh, chilled or f... +20%

$1.1bn
Fresh or chilled fish, whole §708m Seafood +13%

Parts of fish, whether fresh, chilled or frozen  $554m Fizh oil

Live fish $209m Frozen fish, whole



China’s Aquatic-products Import Value by Years

ist of supplying markets f
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Other countries export increase much
faster than Russia in recent years

Russia remains No.1 position for many
years, but been catch up quickly
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2010 2011 2012 2013 2014 2015 2016 2017

M Viet Nam []Canadz WM Indiz [ Ecuador [[] Russian Federation
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China’s Aquafic-products Import Value by Species o BT

Russian: pollock, cod, salmon, king crabs

Ecuador: Vannamei shrimp

India: Vannamei shrimp

Canada: lobster, coldwater shrimp
|

Viet Nam: Pangasuis fillet

[ Russian Federation [ Ecuador M Indiz [ Canzadz M Viet Nam
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Russian Seatood Export
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Russian Aquatic-products Export Value by Countries (2018)

Exporter Importer Commedity

RUSSIAN FEDERATION ALL COUNTRIES . FISH AND AQUATIC RESOURCES
4

China No.1,
Korea No.2
Japan No.3

Russia

Sh f
gloabr:IO Netherlands

agricultural
products trade

United States

Total value Trade flows Commodities Exporters Importers TOR S y " FASTEST GROWING 2013-2018

$4.9bn

Frozen fish, whole 1 Seafood +1%

Seafood 2 Frozen fish, whole +4.8%
2 Korea, Republic

3 Parts of fish, whether fresh, chilled or frozen 3 Parts of fish, whether fresh, chilled or . +3.5%
Japan

A Natherlands - Fizh, cured, smoked or otherwize treated

5 United States (Other inedible marine products




Russian Aquatic-products Export Value by Countries " mimE
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List of importing markets for a product exported by Russian Federation

Product: 03 Fish and crustaceans, molluscs and other aquatic invertebrates

A

2.000.000

Mainly to China & Korea

=) 1.500.000

1.000.000 —
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2010 201 2012 2013 2014 2015 2016 2017 2018 2019

[ Chinz [l Korea, Republic of | Netherlands [ Japan M Belarus
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Russian Aquatic-products Export Value by Catalogue oo B

Low value species High value species

Russia Aquatic E s Export Quantity by Catalogue (tons) Russia Aquatic Products Expg € by Catalogue (1000 USD)

Frozen fish

Crustaceans

3000000

2000000 . o
domestic consumption

processing and re-exporting
1500000
1000000
500000
| | = —

0

Mainly to China for ‘ Mainly to China, Korea for

mll ...

Fish fillets, Molluscs Aquatic Fish, dried,  Fish, fresh or Live fish Frozen fish  Crustaceans  Fish fillets, Molluscs Aquatic Fish, dried,  Fish, fresh or Live fish
meat invertebrates salted, smoked chilled meat invertebrates salted, smoked chilied

B 2015 w2016 m2017 2018 m 2019 M2015 w2016 ®=2017 2018 m2019
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Russian Whole Frozen Fish Export Value by Countries (2018)

Exporter Importer Commedity Year

RUSSIAN FEDERATION ALL COUNTRIES = FROZEN FISH, WHOLE X 2018
4 .

Units
Value (US §)
Weight

2.2%

Share of

global fish and Netherlands
aquatic
resources =P8

Po nugalv/ Pormmy,

Rep. Japan

trade

Pollock, cod, pacific salmon,
mackerel export to Chia for
processing and re-exporting ¢ Perent

ish nes, frozen, whole F9059m

Salmaon, Pacific, frozen, whaole 2647m
Total value Gl L Commodities Exporters Impaorters

$27bﬂ Cod, frozen, whole E£541m

$2.8bn

31.5bn Herrings, frozen, whole $134m

$334m .
Flatfish except halibut, plaice or sole, frozen, .. $101m

£235m
[ |

Portugal

|
5

Metherlands




Russian Whole Frozen Fish Export Value by Countries o i

A

List of importing markets for

Drscdiic
FToauct

a product exported by Russian Federation

: 0303 Frozen fish (excluding fish fillets and other fish meat of heading 0304)

1.400.000
1.200.000—
; 1.00C.000—
i 800.000—
i 600.000 —
_?‘ 400.000—
200.000—

0

Mainly to China for
processing, re-exporting

2010 201 2012 2013

[ China [ Korez, Republic of [ Netherlands

2014 2015 2016 2017 2018 2019

Years
ears

[ Japan M Belarus
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Russian Whole Frozen Fish Export Quantity by Species

Alaska pollack

Russia Whole Frozen Fish Export by Species (tons)

Mainly Alaska Pollock
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Pacific salmon Sardines Fish livers, roes

Herrings

=2012 =2013

= 2014

2015 =2016 =2017 w2018 w2019

Mackerel

Sockeye salmon




Russian Whole Frozen Fish Export Quantity by Major Species Vo

Mainly export to China for
processing and re-exporting

List of importing markets for a product exported by Russian Federation

Product: 030367 Frozen Alaska pollack "Theragra chalcogramma'

Alaska Pollock

I 1 I I U 1 U U
2012 2013 2014 2015 2016 2017 2018 2019

I Kzzakhstan [ Ukraine [ Belarus M Kores. Republic of [ China




Russian King Crab Catching (different species) by Year/Region Ay

Russia King Crab Catching by Species and Regions (tons)
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1588 1985 1950 1551 1992 1553 1954 1555 1596 1957 15998 15995 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018

M Russia Red king crab (Pacific, Northwest)  ® Russia Red king crab (Atlantic, Northeast)  ® Russia Blue king crab (Pacific, Northwest)

Russia Golden king crab (Pacific, Northwest) B Russia Brown king crab (Pacific, Northwest)




Russian Crab and Shrimp Export Value by Catalogue A

Russia Crab and Shrimp Export Value by Catalogue (1000 USD)

Mainly frozen king crab

Mainly live king crab

[

Frozen crabs Crabs, live, fresh or chilled Frozen cold-water shrimps, Frozen shrimps, prawns
prawns

m2015 ®m2016 W2017 2018 m201S




Russian Live Crab (mainly live king crabs) Export by Countries o i
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China & Korea compete
for Russian live king crabs

0 Koree, Repoblicof T Chvre T Jopen ] Lmernzs T Belarus




Exporter

RUSSIAN FEDERATION

Russian Frozen Crab Export Value by Countries (2018)

Importer Commedity

ALL COUNTRIES - CRABS, FROZEN

Units

Weight

Share of
global seafood
trade

Total value

$919m

Norwa‘):

Netherlands

Russia
P

Chinese consumers don’'t
live frozen king crabs

Trade flows Commodities Exporters Importers  Footprints

FASTEST GROWING

1 HKorea, Republic 1 MNorway

2 United States 2 Netherlands

3 Metherlands 3 France

4 Japan 4 Korea, Republic

5 MNorway 5 United States

—~
—
—
o~
A

2013-2018 FASTEST DECLINING
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Download full query

20153-2018

+52% I 1 China

NN —36%

+44% 2 Indonesia

+25% 3 Canada

+229%, 4 Other Asia, nes

+16%

\\N _11?:
AN -B.B%
AN -3




Exporter

RUSSIAN FEDERATION

Importer

ALL COUNTRIES

Russian Frozen Shrimp Export Value by Countries (2018)

Commodity

SHRIMPS & PRAWNS, FROZEN

Units
Velus (US §)

Weight
0.2%

Share of
global seafood
trade

Scale

—_— T

——— $10m

—< $20m

Exportar Importer

Russian coldwater shrimp compete
with Canada, Greenland in China

Total value Trade flows

$87.4m

$120m

TOP S

2 Korea, Republic

3 China

ydities  Exporters

Norway

Denm;\_, i
\Belarus D

Kazakhstan

Thailand

Importers  Footprints

FASTEST GROWING
1 Other Asia, nes

2 Ukraine
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Korea,
Rep. Japan

2013-28

+44%

+44%

|
4 Belarus

5 Kazakhstan

I 3 China

+42% I

4 Thailand

5 Morway

+20%

+20%
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Pandemic Impact on Global Seafood Trade
and China’s Seafood Import



China Pandemic has been controlled, but US, Brazil, India still not * SEFTIEH
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USA, Brazil infected people no.
is still increasing

China infected person No dropped
again from end August 2020

BN ZERITES

W EAF

cEINEHmIZES
B
60000

50000 . ,
China pandemic been controlled

40000 | from early May 2020
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Covid-19 Contamination of Imported Seafood/Package in China A i
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Dalian Kaiyang seafood processing 3 Yantai seafood processing
factory workers infected by covid19 companies found covid19

virus contaminated seafood

13 August

12 June . 11 July . 23 July . 11 August
2020

2020 2020 2020

Chopping board of fresh salmon 3 Educator Vannamei shrimp Xian Fangxin Seafood Wholesale
cutting found covid19 virus in Beijing packages found civid19 inspected Market found covid19 on Educator
Xinfadi Agri-wholesale Market by Chinese import food authority Vannamei shrimp package




China’s Economic and Retail Recovers Quickly after Pandemic g

China's Total Retail Sales Idex (%, compare with same month of last year)
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China’s Retail Index turns to
positive from August 2020




Top 20 Countries Seafood Monthly Export Value 7. annan

Top Countries Seafood Monthly Export Value (1000 USD)

14,000,000

12,000,000 China, Norway is still the major
seafood suppliers
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Top 6 Countries Seafood Monthly Export: Canada Recover Quickly ool Dl

Top6 Countries Seafood Monthly Export Value (1000 USD)

1,400,000

China export slowly recover
1,200,000

Canada export quickly recover

1,000,000 ‘

China MNorway USA Chile Russia Canada
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Top 15 Countries Seafood Monthly Import Value 7. annan

Top 15 Countries Seafood Monthly Import Value (1000 USD)

20,000,000

18,000,000 USA, China, Japan is still the major

16,000,000 seafood importers
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Top 8 Countries Seafood Monthly Import Value: USA Recover, China Drop Again g iy

Top 8 Countries Seafood Monthly Import Value (1000 USD)

1,800,000

1,600,000 China impor’( recovers slowly, drop
again in July 2020
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Russian Seatood Image in China, Opportunity, Strategy



Russian Seafood Image in China compare with major competitor /™ i

Only Russian Seafood, Russian King Crab is
more popular in China

Key Word Searghiig Results on Baidu (Chinese largest searching engine)

Russian Seafood| 13,400,000 7.1%| Russian King Crab 1,800,000 Russian Coldwater Shrimp 182,000

Canadian Seafood| 11,300,000 Alaska King Crab 1,460,000 9.7%| Canadian Coldwater Shrimp 566,000 | 18.99
78.400,000 15,100 000 | 100.0% Coldwater Shrimp 3,000,000 | 100.0%

Russian Pollock 14[],[][][] 4% Russian Cod| 2,190,000

Norwegian Salmon Alaska Pollock 154,000 12.5 2,840,000

67,300,000 | 100.0% Pollock 1,230,000 | 100.0% 52,000,000 | 100.0%




i : . . i
Selected Russian Seafood for China Domestic Consumption pA s

(red, blue, golden, brown): no strong competitor
2. Coldwater Shrimp (northern prawn, others): follow Canada and, Greenland
3. Wild Pacific Salmon: no strong competitor
4. Pollock: compete with Alaska pollock

5. Cod:. compete with Norwegian cod



Russian Seafood Marketing Strategy in China

Social Media
Marketing/Branding




Many Countries Establish Their Own National Seafood Image/Logo

Seafood

NEXAS




Seabridge established in 2003, No.1 Marketing Agent in China for
Infernational Seafood/Meat Industrial Clients (Trade Associations)
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Seafood Industrial Clients: Canadian Association of Prawn Producers, Under Harvesters Association, Atlantic
Canada Lobster, Lobster Council of Canada, Canadian Sablefish Association, Fisheries Council of Canada,
Atlantic Groundfish Council, Atlantic Halibut Council, Louisiana Seafood Marketing and Promotion Board,
Hokkaido Federation of Fisheries Cooperative Associations, Norwegian Seafood Council, New Zealand Trade
and Enterprise, Marine Stewardship Council, Global Aquaculture Alliance etc.

Meat Industrial Clients: Meat and Livestock Australia, Canadian Beef International, US Meat Export
Federation......

e vvfju.vc- -
/from Canada
mAK §AR 4




@$ Global Food, established in 2016, No.1 Fresh Produce Social Media in China, 100% owned
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Thank Youl

* B E

SEABRIDGE MARKETING



